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DELUXE
TECHNICOLOR
TRAILER

Prepare your patrons well in advance for the
wittiest and friskiest ... . the funniest and fast-
est cartoon comedy that ever came off Walt
Disney’s drawing boards. Every telling, selling
scene comes straight fromthe hound’s mouth.
Bring 'em back howling to se€e the whole show.
It’s in Technicolor—And it’s Spotacular!

A 12" Platter of a Variety of Spots—Each One
a Doggon Wonderful Sell—With Hilarious Nar- :
ration, Orchestral Background and Sound
Effects Right Out of the Original. Time

, allowed for Your Theatre Name and Date.
ORDER NOW FROM

NATIONAL SCREEN SERVICE ORDER FREE FROM
BUENA VISTA DISTRIBUTION CO., INC.

Attn. Specialty Dept.
477 Madison Ave., New York 22, N. Y.

FREE TEASER
- TRAILER , |
Get them laughing early with this free trailer — It's TELOP

more funthan abarrel of puppies. Then follow with the
regular DelLuxe Trailer. You'll have a pre-sold audi-
ence eager to come back for more of the funtastic en-
tertainment in ‘‘One Hundred and One Dalmatians.”

A quick flash on the television screen
— but what a wallop this TV slide
packs! Include it in your TV cam-
paign. It's big value—and FREE!

ORDER FREE FROM NATIONAL SCREEN SERVICE
—— . ORDER FREE FROM

BUENA VISTA DISTRIBUTION CO., INC.
Attn. Specialty Dept.
477 Madison Ave., New York 22, N. Y.

MR. EXHIBITOR
PLEASE NOTE

Give your patrons the best possible picture
on your theatre screen. For top projection re-
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He loved being
single and free

ANITA

She changed Roger's
mind about marriage.
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She adored Dalmatian
spotted fur coats.
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ONE GREAT BiG ONEDERFUL MOTION PICTURE

Come join the fun and excitement as the screen is filled with
delightful dalmatians and hilarious humans...and the laughs
follow one another right %@‘5 up to the thrilling climax!
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IT’S A COMEDY!

The screen is filled with
delighttul Dalmatians
and hilarious humans
...as boy meets girl...
dog meets dog...and
YOU meet a funtastic
array of NEW Walt

Disney cartoon |
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the crime that baffled Scotland Yard'

WALT DiSNEYS

NEW ALL-CARTOON FEATURE

&Y

TOWSER &  THE
COLONEL +

IASPER and HORACE e/
hey loved
heiﬂ?h:ﬁns o ‘?“-‘{ é gt
= ':'_H- Released by BUENA VISTA Distribution Co. Ine, @ WALT DISNEY PRODUCTIONS
i H E A T R E
Mat 402—400 lines—4 cols. x 100 lines (29 inches)

Mat 207—

WARNING: This material may be protected by copyright law (Title 17 U.S. Code)

WALT DiSNEY'S § war i 3

e Hundredand 0||e EOI‘I;H&III‘:II&I ;‘ |

nalmafan A 8!l ,.

/ Da“ﬂaftan

“rEEHMmﬂLDﬂ *,) b

TECHMICOLOR
“eg. .....- .- qn-.--

Mat 1[]2—
14 |lines—(1 Inch)

28 Imes 2 cnls X 14 Ilnes (2 inches)



"‘EOYmeets GIRL! DOG 'weetc DOoG/

Walt Disney fills the screen

with delightful Dalmatians
and hilarious humans in one
of the most ONEderful of

LW 2 N\ all his cartoon comedies!

h DISN EY 'S o\ /
£ THE _
%\ COLONEL £
a very shaggy

NEW ALL-CARTOON FEATURE
U-\;}“ military type =

N One Hundredan One
Dal

won hIFﬂ honors

it

?) TOWSER 3

7 a howling success

( ; .

in the field .ﬁ,.?

SERGEANT TIBBS r . G
devoted to the *

\j call of dl..lty’ Wi
LuCY -'f" i /7
a very gossipy goose Muﬂcf’ L) /
 and bright. g3d,ne"

I=EsE AR E

R

EWALT DIE PRODUCTHOM
ad by BUEMNA Wi ET D tion l:._. Ing

Mat 403—348 lines—4 cols. x 87 lines (25 inches)

0@ ADVENTURES - LAUGHS - EXGITEMENT! |
It's Different./ It's Delightful/ It's Downtight Delirious/ |

gf When the pupp1es were
M ognapped,
.éa Scotland
"' {ﬁ_ Yard was baffled.. the
\ City helpless...THEN #
. Dx, the dogs took

¥ ¥ overtosolve |

.

<) .m))}

WAI.T Dis EYS

NEW ALL-CARTOON FEATURE

Huhdred and One
ot ma‘nans 4

.....
...........
.......

e ©WALT DISNEY PRODUCTIONS
I S - Relsazad by BUENA VISTA Distribution Co. Ing

Mat 401—448 lines—4 cols. x 112 lines (32 inches)

WARNING: This material may be protected by copyright law (Title 17 U.S. Code)

cam o @B 5 ® . c@ - m #F”'

x ‘-
OTACULA EQFUL//
; SP ED
f» TS - ITS O'ﬂ It's a Comedy—

\

-@

One HundredandOne
¢ | lmahans

G, TECHNlc:omR@
H - aroon) S7
* MM ,gnd wﬂi{};};

ﬂ'ﬁ' LT D 5 EY H‘GDUC W0NS
it ¥ BUEMNA VISTA Dis vlion Co. ne

WALT nusuevs i

NEW ALL-CARTOON FEATURE

T (o H () E /@ A (v T (#m R (e E

Mat 204—150 lines—2 cols. x 75 lines (11 inches)

All advertising material in this pressbook, as
W well as all other newspaper and publicity ma-
terial, has been approved under the MPAA Ad-
vertising Code as a self-regulatory procedure
of the Motion Picture Association of America.
All inquiries on this procedure, which is voluntarily sub-
scribed to by the major motion picture companies, may be
addressed to: Advertising Code Administrator, Motion Pic-
ture Association of America, 28 W. 44th St., New York 36, N.Y.
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ORDER SPECIAL COMPOSITE AD MAT C. A.M.—DAL-4X

This many-purposed advertising and publicity mat is an indispensable item

in planning your campaign.
plement for larger campaigns, the ads inc

sizes. All scene cuts have been specifical

Ideal for smaller situations and perfect sup-
uded come in a full variety of

y chosen on the basis of their

editorial content. Run in a series or as part of a large campaign plan.
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PRESENT THIS GREAT
SHOW PROUDLY...

For only Walt Disney could
imagine and produce such
a Perfect Entertainment
Program...

CARTOON CAPERS such
as only pen and paint
can visualize . .. Plus

LIVE ACTION. . .
Throbbing and vital
inet # With g s
..comvineing [ § oF e woe
an[l heart-warmlng‘ H THE Jm?:l i h:-j qur‘q!
J] s e sron SR
: i f PaLom ' 42
A Selling ¢ 5;3%2:55‘5’55&;53?

DS’ AS HE LEAPED

TO INTERNATIONAL Famg:

Combination on
your Marquee. .. &
A Bonanza at
your Box
Office.

EXCITEMENT in Live Action. A True Life COMEDY in the Best
Walt Disney Cartoon

Tradition ... With the
extra fillip of sophistica-

Story of a remarkable Horse Whom Man
could not keep from his Star Destiny.

tion and romance.

CAMPAIGN MANUAL ““THE HORSE WITH THE FLYING TAIL"’ AVAILABLE AT NATIONAL SCREEN SERVICE
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“ONE HUNDRED and ON
DALMATIANS’

Tens of thousands of grocers

plus the world-famous

arnation (ompany

makers of?Wl:% Dog Food

will help

A gigantic promotion combining the sales effort
of the great Carnation Co., who make famous
Friskies Dog Food, their 700 member sales force
and grocers coast to coast will help you build
attendance for ‘“One Hundred and One
Daimatians’’.

R e e

'I TV spots beaming out from 135 stations in all

major markets—a listening, viewing audience

potential of 87% of the U.S.

Special Spots on the following National Network TV shows:

‘“Concentration’’, NBC Network— Hugh Downs, M.C.
“Truth or Consequences’’, NBC Network

““|t Could be You'', NBC Network

““Queen for a Day'’, ABC Network

‘““Charge Account’’, Jan Murray, M.C.,

‘"About Faces'', ABC Network

SPECIAL MENTION

on millions of Friskies Dog Food labels
will reach homes of hundreds of thou-
sands of dog owners . . . remind them
and their children of ""One Hundred
and One Dalmatians’'!

promote

Springboard for the promotion is a cuddly plush
toy replica of ““Lucky’’— one of the stars of ““‘One
Hundred and One Dalmatians’’'—specially
created for this promotion by Gund. Every pro-
motion device used to sell the premium sells

“One Hundred and One Dalmatians’'!

m ad in full color reaching ™

an estimated readership of over x‘“\_,..;/
33,064,500!

STORE DISPLAYS

in estimated 10,000 grocery
stores—big colorful posters—
point of sale shelf talkers — will
attract still more attention to “‘One
Hundred and One Dalmatians’.

YOU can help make this important promotion pay off in better attendance . ..
bigger ticket sales at your theater by cooperating fully with the Carnation repre-
sentative in your district. His name and address is listed below. Contact him soon.

EAST CENTRAL DIVISION

Charleston 1, West Virginia
Gomer D. Smail

Dickens 3-7654

Cincinnati 11, Ohio

T. F. Crull

Montana 1-1103

Page Twelve

SOUTH CENTAL DIVISION

Cleveland 29, Ohio Southfield, Michigan Denver 11, Colorado

B. G. Gerecke R. M. Jessel D. B. Shelander
Shadyside 9-1638 KE 3-6551 Genesee 3-6444
Pittsburgh, Pa. Indianapolis, Ind. Kansas City, Missouri
L. Johns R. L. Owen L. E. Abramson
Churchill 1-3300 Walnut 6-5436 Victor 2-2227

THE CARNATION COMPANY

WEST CENTRAL DIVISION St. Paul, Minnesota

St. Louis, Missouri Oak Park, lllinois E. G. Albert Richmond 25, Virginia Baltimore 1, Maryland
A. C. Becks R. S. Bashaw Midway 6-8631 Wallace E. Stanley J. G. Funston

Geneva 6-1128 Columbus 1-6642 EASTERN DIVISION Belmont 3-1628 Lexington 9-4355
Omaha 32. Nebraska Milwaukee 10, Wisc. New York 1, New York Boston 16, Massachusetts Syracuse 2, New York
L. R. Schmelzer E. J. Plesa J. W. Roberts H. J. Lussier S. J. Bell

Regent 8-044 Hilltop 5-3422 Longacre 5-1/31 Hancock 6-3538 Harrison 2-2391
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DISTRICT MANAGERS LIST

WESTERN DIVISION

SOUTH EAST DIVISION SOUTH WEST DIVISION Memphis, Tenn. :
New York 1, New York Atlanta 5, Georgia Columbia, South Carolina Dallas 1, Texas C. C. Perry Oklahoma City 3, Okla. A. E. Peterson Salt Lake City 1, Uiah Parlisnd 5, Dragon
W. B. Boardman F. M. Lupy L. D. Robertson H. W. Sparks 3355 Poplar Ave. Rou b LonN RS Los Angeles 3, Callf. M. E Wright Ca7.ear e
Longacre 5-1732 Cedar 7-6376 Alpine 4-2703 Riverside 7-8484 Fairfax 7-2672 Central 2-5271 Adams 4-9041 Empire 3-9604 Ca 7-5681
Philadelphia 4, Pa. Birmingham 8, Alabama Jacksonville 2, Florida Houston 1, Texas New Orleans 2, La. Phoenix, Arizona Oakland 23, Calif. Spokane 1, Wash. Seattle 4, Wash.
K. A. Calhoun R. E. Williams T. ). Hope J. H. Heerwagen Charles F. Dawkins Morris Faulkner P. G. Withers S. L. Batt W. R, Barr
Evergreen 6-1616 State 1-2663 Elgin 3-0767 Jackson 3-3661 MA 2203 Anhurst 4-4668 Glencourt 1-7942 Ta 8-4200 Main 3-0570
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COORDINATED MERGHANDISING CAM

Big Impact of Tremendous National Promotion of Sensational

PLUSH TOYS—hand puppets, sleeve puppets, stuffed
plush toys. Retail price 99¢ * $5.98.

GUND MANUFACTURING CO.,

200 Fifth Avenue, New York 10, N. Y.

: mm__ — LIM

LUCKY PUP GUEST D ¢
TOWEL SET TO &, - =2
EMBROIDER. Retail 4! %y

price $1.00, ot _‘“

TRANSOGRAM i

f s s MFG. CO., Inc., * " [
. 11 200 Fifth Avenue ,
) 4:’;’ s «g New York 10, N. Y. \ 'f
* a L] , ,f% 5
ot R . AN ;g
L &«
- P>
il .
&0

SOUEEZE TOY WITH
NAME TAG. Approximate
retail price $1.00.

DELL DISTRIBUTING
COQO., Inc., 750 Third Ave.,
New York 10, N. Y.

BRACELETS. Three 28,

exquisite DALMATIANS el L

designs. Retail price 31.00. }_’.3 '.??"’f.._

DEXTER AN LN
MANUFACTURING WAL L

CO., 100 Stewart St., BT

Providence 3, R. | ’01 J BALLOONS.

I0c and up.

Retail price M25% S

LUCKY PUP 5 .
BARKING TOY

g u‘. ? 3 CANE. Retail
!* Sneyiond price 59c.
e “ [ﬁ@' |L lGB{] TRANSOGRAM
V) CQO., Inc., 200
CLE AN -SaFF - MODELING DOUGM FIfth Aycu MNew

York 10, N. Y.

FUN-DOUGH. Retail price

OAK RUBBER

CO., Box 510, Ravenna,
Ohio. (200 Fifth Ave.,
New York 10, N. Y.)

59c and $1.00.

ABSORENE MANUFACTURING
CO. (Fun-Dough), 1609 N. 14th St.,
St. Louis 16, Mo,

LUCKY PUP CRAYON
BY NUMBER SET.
Retail price $1.00.
TRANSOGRAM CO.,
Inc., 200 Fifth Ave.,
New York 10, N. Y.

| PENCIL CASE
WITH
DRAWER. Retail
price $1.00.

HASSENFELD

PRODUCTS WASH 'N WEAR
CO., P. O. LUCKY PUP
Box 1059, SLACKS. Retail

price $1.98, Y

SAMUEL MILLER & CO.,
325 S. Wacker Drive,
Chicago 6, 111.

i Pawtucket, R, 1.

COLORFORMS. Retail price
$1.00 and $2.00.
COLORFORMS, Norwood,
New lJersey.

MECHANICAL WIND-UP
PUP. Retail price 79c.
LOUIS MARX & CO.,

Inc., 200 Fifth Ave.,
New York 10, N. Y.

FRAME TRAY PUZZLES.
Retail price 59c.
WHITMAN PUBLISHING
CO., Racine, Wis.

(415 Madison Ave., N.Y.C.)

Store Tie-ups and Window Displays Will Bring Added Busi-
ness to the Merchants in Your City or Neighborhood . . . And
to Your Theatre. Arrange with One or More Stores for a
Special Window Display for One Week or More by Providing
the Store with Eye-Catching and Provocative Giant Display
lllustrated Elsewhere in This Press Book.

'-‘ -
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PAIGN PRE-SELLS “101 DALMATIANS”

Quantity-Quality Merchandise Means Extra Dollars to Your Theatre.

CHILDREN'S WALLETS.
Retail price 29¢ to 59c.
ARISTOCRAT LEATHER
PRODUCTS, Inc.,

302 Fifth Ave.,

New York 1, N. Y. |

PONGO
PUNCHO. Retail
price $2.98.
KESTRAL
CORP.,

25 Willow St.,
Springfield, Mass.

CHILDREN'S GLOVES.
Retail price 69c.

WELLS LAMONT
CORP., 1791 Howard St.,
Chicago 26, II1.

PONGO BEND-ME TOY.

T Retail price $1.00.
| POLYETHYLENE COIN Inc., P. O. Box 151, COSTUME. Retail
BANK. Retail price $1.00. Elkton, Md. price $1.98.

TRANSOGRAM CO., Inc., BEN COOPER, Inc.,

200 Fifth Ave., 254 36th Street,
New York 10, N. Y. Brooklyn, N. Y.

Store Counters Everywhere Will Be Heavily Stocked with
Packaged Items . . . Games, Toys, Clothing, Jewelry, Books,
Records, Novelties . . . Designed to Appeal to All Ages of Chil-
dren ... From Tots to Teen-Agers. These Have the Approval
of Adults for Their Moderate Prices, Educational and Practical
Values and Excellent Quality.

-——'_'__'_'_'_'-'_'_'—'_’_-’_

\ BOXED AND FRAME TRAY PUZZLE.
Retail price 29c. FOUR-IN-ONE
PUZZLE. Retail price $1.00.

JAYMAR SPECIALTY CO.,

219 36th St., Brooklyn, N. Y.

TURN THE PAGE for more
quick-turn-over merchandise
items and Complete Listing

Page Fifteen
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MAGIC SLATE. Retail
price 29c.

WHITMAN PUBLISHING
CO., Racine, Wis.

(415 Madison Ave.,, N.Y.C.)

UMBRELLAS. Retail
price 51.98 and up.

F. HOLLANDER SON
& CO., 114 W, 30th St.,
New York 1, N. Y.

PENCIL SHARPENER.
Retail price $1.98.

APSCO PRODUCTS, Inc.,
9855 W. Pico Blvd.,

Los Angeles 35, Calif.

CHILDREN'S HANDKERCHIEF

Retail Price 15c ea.
S. E. RAINS CO.
240 Madison Ave.
New York, N. Y.

PAINT-BY-NUMBER
Retail Price $1.00
TRANSOGRAM CO.
200 Fifth Ave.

New York 1, N. Y.

COMPLETE LISTING
101 DALMATIANS"

MERCHANDISE & MANUFACTURERS

ABSORENE MANUFACTURING CO.

1609 North 14th Street
St. Lounis 160 Missouri

AFFILIATED PUBLISHERS, Iac.
630 Fifth Avenuae
New York 20. N. Y.

APSCO PRODUCTS. Ine.
9855 West Pico Blvd.
Los Angeles 35, Calif.

ARISTOCRAT LEATHER PRODUCTS, Inec.

302 Fifth Avenue
New York 1, N. Y.

BAYSHORE INDUSTRIES, Ine.
P. 0. Box 151
Elkton, Maryland

BENAY ALBEE NOVELTY Co.
22-01 Flushing Avenue
Maspeth 78, N. Y.

BUNNY BEAR. Inec.
Nursery Lane
Everett 49, Mass,

CARLTON PLASTICS. Ine.
Wheatsheaf & Coral Sis.
Philadelphia 24, Pa.

COLORFORMS

Norwood, New Jersey

COMPTONE COMPANY. Lad.
1239 Broadway
New York 1. N. Y.

COOPER., BEN, Ine.
254 36th Streel

Bush Terminal Bldg., #2
Brooklvn. N, Y,

DELL DISTRIBUTING. Ine.
750 Third Avenue
New York 17, N. Y.

DELL PUBLISHING CO.., Ine.
750 Third Avenue
New York 17, N. Y.

DENIS CRIB, Ine.

90 Sargeant Street

Holvoke, Mass,

DEXTER MANUFACTURING CO.
1O Stewart Sireet

Providence 3. R. L

DISNEYLAND RECORD CO,
500 S. Buena Vista St
Burbank., Calif.

(477 Madison Ave.. N. Y. 22)

DOLLY TOY COMPANY. The
320 North Fourth St
Tipp City, Ohio

GCOLDEN PRESS

630 Fitth Avenue

New York 20, N. Y.

GUND MANUFACTURING Co.
2000 Fifth Avenue

New York 10, N. Y.

HASSENFELD BROS., Inec.
P. O. Box 1059
Pawtucket, R. l.

HOLLANDER, F. & SON, Ine.
|14 West 30th Street
New York, N. Y.

JAYMAR SPECIALTY CO.

219 36th Street
Brooklyn 32, N. Y.

KAYSER-ROTH HOSIERY CO.., Inc.

200 Madison Avenue

New York 16, N. Y.
KESTRAL CORPORATION
25 Willow Street
springfield, Mass,

MARX. LOUIS & COMPANY. Inc.

200 Fifth Avenune
New York 10, N. Y.

MILLER., SAMUEL & Co.
325 South Wacker Drive
Chicago 6, lllinois

OAK RUBBER COMPANY
Box 510

Ravenna. Ohio

(200 Fifth Ave., N.Y.C. 10)

PLASTIC METAL MFG. Co.
3550 N. Spaulding Ave.
Chicago 18, Illinois

OQUINN, K. J. & Co., Inec.
195 Canal Street
Malden, Mass,

RAINS. S. E. CO., Inc.
240 Madison Avenue
New York 16, N. Y.

SAWYERS. Ine.
P. 0. Box 490
Portland 7, Oregon

(TRU-VYUE Co.)
P. 0. Box 123

Portland 7, Oregon

SHIRTEES. Inec.

350 Fifth Avenue

New York 1. N. Y.
TRANSOGRAM COMPANY. Ine.
200 Fifth Avenue

New York 10, N. Y.
WATRINS-STRATHMORE Co.
315 South Union Sireet

Aurora. lllinois

WELLS LAMONT Corp.
1791 Howard Street
Chicago 26. lllinois

WHITMAN PUBLISHING Co.
Racine, Wisconsin
(415 Madison Ave., N. Y.)

WARNING: This material may be protected by copyright law (Title 17 U.S. Code)

FUN-DOUGH ACTIVITY SET
GCOLDEN RECORDS
EDUCATIONAL TOY PENCIL
SHARPENER

WALLETS, HANDBAGS, VINYL
STATIONERY ACCESSORIES
“BEND-ME>” TOYS

NOVELTY HATS

CRIE MATTRESSES

VINYL PLASTIC BIBS

ACTIVITY SETS WITH
VINYL STRIPS
SUNGLASSES

MASQUERADE COSTUMES,
MASKS

SQUEEZE TOYS

COMIC BOOKS

WOODEN EDUCATIONAL TOYS

NOVELTY JEWELRY

RECORDS, ALBUMS

DIE-CUT WALL PLAQUES
GOLDEN BOOKS
STUFFED TOYS,

HAND PUPPETS

PENCIL BOXES
CHILDREN'S UMBRELLAS
AND RAINCOATS

JIGSAW PUZZLES, WOODEN
PULL TOYS

CHILDREN'S ANKLETS
INFLATABLE VINYL TOYS
WIND-UP AND FRICTION TOYS

BOYS® PANTS

BALLOONS

WAGIC EYES MUG

SCUFFY SHOE POLISH

HANDKERCHIEFS

3-D FILM CARDS

3-D FILM CARDS

CHILDREN'S KNITTED POLO
SHIRTS

PAINT & COLORING SETS.
EMBROIDERY SET, BANKS,
CANE

MAGIC SLATE® ITEMS,
ACTIVITY SETS, PUZZLES

CHILDREN'S GLOVES, GAUNTLETS,

KNITTED MITTENS

BOOKS. GAMES, PUZZLES



“Pongo, We Should Be On Sale
At Every Theatre Lobby Stand!”

No. 101-700 — 100-$15.00
FREE DELIVERY

101-3120 De Luxe size Puzzles 2 doz. Pack $7.20 dz.
Order Complete Assortment 12 doz. $39.30
FREE DELIVERY

Walt Disney’s

STORY HOUR BOOK

The entire story beautifully illustrated in full
color. A hard cover book.
No. 101-2209
$4.80 doz. — & doz. Pack

FREE DELIVERY

Walt Disney’s
DALMATIAN DOG TAGS

Animated "Jump' Picture
No. 101-800
250-$15.00 — 500-$25.00

FREE DELIVERY

\ Walt Disney’s ED Walt Disney’s “Lucky” CHARM BRACELETS
, ui‘;" PLUSH HAND PUPPETS A7
Assorted Dalmatians "' ?{ ii._'i
Individually Boxed %‘n.{f—:"?
No. 101—10 WY
$14.40 doz.—6 Doz. Pack 101
Black & White Dalmatians on Gold Plate
FREE DELIVERY No. 101-264 Little Miss size $7.20 doz. 6 Doz. Asst. Pack
No. 101-266 Teen, Jr. Miss size $7.20 doz. FREE DELIVERY
y
1
Walt Disney’s : Walt Disney’s BOX PUZZLES
\
DALMATIAN DOGS t 4 Subjects in every Box
Assorted Picture Characters \
Individually Boxed \
No. 101—12 ‘{
$21.60 doz.—4 Doz. Pack :
FREE DELIVERY E
1
)
\
!
1
Walt Disney's ::
\
DALMATIAN BADGE BUTTONS |
Animated "Jump"” Picture E No. 101-2319 Young Children, Large Pieces 6 doz. Pack $2.15 dz.
21/ inch diameter 1 No. 101-8619 63 Pieces in each Puzzle 4 doz. Pack $3.00 dz.
\
\
)
\
\
\
\
5
\
!
K
\
\
!
!
!
\
)
)
)

BALLOONS

No. 101-075
Assorted Colors
500-$15.00 — 1000-$25.00

FREE DELIVERY

CHECK MUST ACCOMPANY YOUR ORDER

NATIONAL THEATRE MERCHANDISING
249 E. 48th Street = New York 17, N. Y.
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MUSIC! MUSIC! £
3 STORYTELLER ALBUM
:; . Wherever Records Are Sold Your Walt long-Play (Nﬂ. ST'1908) $I.98 te
_I.‘E} Disney Program Is Pre-sold with This Music
': Campaign! Novelty numbers in the cartoon

mood — clever, amusing, gay to delight

the family.

SONCS FROM

R @u*f‘@jsn[(f's
5,101 DALMATIANS &

&

29¢

ﬁﬁzimaiaans

IN STORY AND SONG

LITTLE GEM RECORDS (#LG-714)

v
Y
In Story and Song . . . The Story told by fat puppy, ‘:.
Rolly, and Songs using voices from the original cast. {%
A gay, musical “sell’”” of a hilarious romp of Dalmatians. (X

DISNEY BIG RECORD
(#DBR-95) “"Cruella
DeVille’” and ""Kanine

Krunchies Kommer- 49
cial’” on one side.

““Dalmatian Planta-
tion” and ‘“'Playful
Melody” on the other.

A version for the little ones of

“Cruella De Ville” and “"Dalmatian
Plantation”’

e h =L =

WALT DISNEY's

30! Dalmaﬂans' 49¢

— on Disneyland Rec-
ord’s Big Selling Series.

o

preniy) oSy

-
o
:!F'

VISTA POP SINGLE

A special arrangement of
the theme tune, “"Playful
Melody,” with novelty

8

songs, 'Cruella de Ville”
"‘. and "“"Dalmatian Planta-
f' . tion.”

=2

' s
",'.; ' Available to exhibitors for lobby sales at special reduced rates through your local Disneyland-V ista o
L . 5 . = ‘n
A Record Distributor (listed below), or by contacting: Sales Manager, Disneyland-Vista Records, SR
: [
[ = & T Y L]
fi‘t 477 Madison Avenue, New York 22, N. Y.
bei’
:..-:-J_ _

3
(S

LT T T T S T Y T T T T T T A A T S S U T T T o U T T 0 1 O T O T M T e G T

DISNEYLAND-VISTA RECORD DISTRIBUTORS

(Listed Alphabetically by City)

[ ]

'.

L ALBANY 1. NEW YORK CHICAGO 16, ILLINOIS EL PASO, TEXAS MINNEAPOQLIS. MINNESOTA PHOENIX, ARIZONA

| el Seaboard Distributors., Inc. Summit Distributors, Inc, W. B. Krupp Co. Keyline Distributors W. B. Krupp Co.

-0 312 Broadwa 1345 Diversey Parkway 309 S. Sante Fe St. 118 10th St.. North 1919 North 16th St.

: Bernie Mitnici (HObart 2-5361) lack White or Bernard Krupp Herb Sandel (Federal 5-7875) Margo Grover (ALpine 2-4013)

3 : Seymour Greenspan (BI 8-3621)
s> NASHVILLE, TENNESSEE PITTSBURGH 19, PA.
';-' ATLANTA. GEORGIA CINCINNATI, OHIO HONOLULU 17, HAWAI Music City Record Dist., Inc. Astor Records, Inc.
Southland Distributing Co. State Record Distributors Microphone Music Co. 127 Lafayette Street 1711 Fifth Avenue

o' -.~®wt_-

*

-
o)
7

L
&

@

1235 Techwood Drive. N.W.
Gene Catherman or
Gwen Kessler (TRinity 3-2081)

140 West 5th Street
Mel Herman (DU 1-1563)

CLEVELAND 13. OHIO
Benart Distributing Co.
327 Frankiort Avenue

Art Freeman (Main 1-4547)

BALTIMORE 1. MARYLAND
Marshall Enterprises

636 West Baltimore Street
Manny Goldberg (Plaza 2-2957)

DALLAS 7. TEXAS

Best Record Dist. Co.
2202 Irving Blvd.

Kerry Charlton (RI 8-3716)

BILLINGS. MONTANA
Central Distributing Co.
P.O. Box 1938

Marion Massick (CH 5-3054)

DENVER 6. COLORADO
oneed Distributing Coe.
1203 California Street
Bob Sneed (AC 2-9071)

BOSTON 15. MASS.

Hecords, Inc.

790 Commonwealth Avenue
Cecil Steen (Longwood 6-1310)

BUFFALO 3. NEW YORK
Best Record Dist.. Inc.
959 Main Street

Lennie Silver

DETROIT 1. MICHIGAN
Arc Distributing Ce

40 Selden S5t.

Henry Droz (TEmple 2-1290)

CHARLOTTE. N. C. E. HARTFORD, CONNECTICUT
Arnold Distributing Co. Seaboard Distributors, Inc.
2704 Freedom Drive 313 Park Avenue

Bert Fleishman (Express 9-8741) Marvin Ginsburg (BU 9-2767)

Page Eighteen

1244 College Walk
Kenneth K. Kaizawa (502-188)

HOUSTON 7. TEXAS
H. W. Daily. Inc.

314 East 11th

Don Daily (UN 1-6868)

LOS ANGELES, CALIFORNIA
Hart Distributors. Inc.

1216 W. Olympic

George Hartstone (RI 8-5014)

MADISON 5, WISCONSIN
Tell Music Distributors, Inc.
2702 Monroe Street

Rolf Voegelin (Cedar 3-1540)

MEMPHIS. TENNESSEE
Music Sales

1117 Union Avenue
Leon McLemore (BR 6-1776)

MIAMI, FLORIDA
Record Dist., Ine.
240 N.E. 70th St.

Mr. Sandy Strebach (PL 7-8261)

Hutch Carleck (AL 5-7315)

NEW ORLEANS 12, LOUISIANA
Pelican Record Dist. Corp.

616 Girod St.

William Rolf (JAckson 5-2155)

NEWAREK, NEW JERSEY
Laredy Recerd Dist. Co.
46 Green St.

]. Fechner (MArket 3-5984)

NEW YOREK., NEW YORK
Olympia Dist. Cerp.

614 W. Slst Street

Ervin Litkei (CI 7-5911)

OEKLAHOMA CITY., OKLAHOMA
B & K Distributing Co.

129 N.W. 23rd St.

Cliff Eeeton (Cenitral 2-3758)

OMAHA 2. NEBRASKA
Keyline Distributors
111914 Nerth 17th

PHILADELFPHIA. PENNA.
Chips Distributing Co.
1415 North Breoad St.
Harry Chipitz (PO 9-5000)

WARNING: This material may be protected by copyright law (Title 17 U.S. Code)

Herbert S. Cohen (Grant 1-3555)

SALT LAEE CITY. UTAH

Great Western Record Dist. Corp.

P.O. Box 2063
1364 South Second West
Ray Peterson (IN 7-9421)

SAN FRANCISCO, CALIF.

C & C Distributing Co.

1325 Howard Street

Stan Sulman & Chuck Inman

(UN 3-2578)

SEATTLE 8. WASHINGTON
Stanley Distributing, Ine.
N. W. Record Bldg.

3711 Hudson Street

Stan Jaffe (PArkway 5-0070)

ST. LOUIS 3, MISSOURI
Roberis Record Distributing Co.
1906 Washington Avenue
Robert Hausfater (Main 1-0470)

In Canada:

Sparton of Canada, Lid.
Records Division

Box 5035

London, Ontario, Canada
Hareld E. Pounds (GL 5-6320)




enitt- o inpe ROGER and ANITA | g
RO Jveme AN COLORING BOOK |
TELL-A-TALE BOOK Erorm Watkins- .,
13¢ about dogs—for do 29¢ Strathmore (subsi - 3
lovers. ey : diary of \tf\.’hfi’rmﬂn], 315 5. @

Union St., Aurora, Il

COLORING BOOK,
printed on heavy pa-

39¢

per. Pages perforated to tear

out easily.

STORY HOUR BOOK
49+ — Amusing tales
about Dalmations, of course.
59¢

color.

59¢

STICKER FUN BOOK
—Push out, stick and

CUT-OUT PORT-
FOLIO—25 stand-up

. . figures, 15 costumes and ac-
& .

Z WHITMAN PUBLISHING CO. Ctiing $I MAGIC COLOR AND &
@ 1220 Mound Avenue and :::vcoTLzRT ;:: WIPE - OFF BOOK @
e RActaeE ANIscarsIn presents scenes and characters Complete with 5 Magic Crayons ‘:
@,? from “101 Dalmatians.” and a Stylus. @
G K
=R ‘e
_'f. i o lemmex . MR
b Ry ABGGoweN Book BSR4
A oy $1.00 de il | &8
o = R ¢
& o, ALITTLEGOLDENBOOK  DALMATIANS § .
= —“The Lucky Puppy” 23 ¢ i &l
3 A GOLDEN READING ADVEN- = jgn» o /1 |
2@ TURE $100 ¥ = @] 2
. I A S
: presented by (3 .

THE GOLDEN PRESS =+ - -

630 Fifth Avenue, L LRt St

o "B - New York 20, N. Y. cﬂMIE B[mK .
: | “‘
'-: - The favorite of millions of chil- @

dren, retailed at 10c a copy in e
over 100,000 outlets. Available @ *®
at reduced rates for lobby sales
through local magazine whole-
salers, Presented by Dell Pub-
lishing Co., 750 Third Ave.,
New York 17, N. Y.

== Mg oy g
o LA - Tl o =
TREASURY ol -
CLAS =

NATION-WIDE

Sunday Color Comic Series pre-

- . et )

. = T A sented by King Features Syndi-
@ g BUVERAGE SR T X e cate—in full color. Published in :
::T : 55 principal-city newspapers. = B
e E - b
| ? . = Read by more than 40,000,000 = T
'’ = . = -
} 5 Fnr 13 WBEks Disney fans! -
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COLOR’NG CONTEST—AIways a Big Hit with the Kids and a @

most inexpensive and effective promotion stunt. Print your name and playdate

‘-!.@'-.-@

"Ej on the back and distribute the "Contest Herald"’ as advance hand bills at the \g%
f;,;@ theatre, through schools and through merchandising tie-ups at leading stores. %E\
@;j’ In addition to merchandising tie-in prizes offer theatre tickets to winner. Arrange E:@
| ' for contestants to submit their colored-in copies to your theatre orto tie-inmerchandisers. J

4 : ‘:'d-\.." ke
T e
W /.- /ﬁ . Y\ )
@ /~ VoSl Bk
3 N W
8
-

3 -
@ MAT-DAL-C.C.-1 ORDER CONTEST MAT DAL CC-1
-9

7o TROM YOUR LOCAL BRANCH of NATIONAL SCREEN SERVICE £
.l})' e

ol
L

R e L B R e D T T B S i £
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3-WAY Promotion with this Newspaper full-page co-op ad that is

proven sure-fire exploitation. For your THEATRE it’s extra adver-
tising for “Dalmatians” off the amusement page. For local STORES
For the NEWSPAPER it

Contact your stores and newspaper

it gives big display for nominal cost.

PROMOTION

attracts greater reader interest.

ad dept. Get set early with this powerful punch! DO IT NOW!

e ™

SPACE FOR COPY

Suggested Headline Copy:
Special Sale Saluting Walt Disney's ‘‘One Hundred And One Dalmatians"
and presenting ONE HUNDRED AND ONE GREAT VALUES!

(Advertisement)

(Advertisement)

(Advertisement)

(Advertisement)

(Advertisement)

(Advertisement)

(Advertisement) (Advertisement)

(Advertisement)

(Advertisement) (Advertisement)
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SPOTACULAR EXPLOITATION

ANY SPOT WHERE PEOPLE—OLD OR YOUNG—GATHER IS THE RIGHT
SPOT TO PROMOTE “ONE HUNDRED AND ONE DALMATIANS”
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inspired a new design for a variety of fab- | For a street contest, stencil spots at
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purses, bedspreads and many other items. |
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. - | . : the total number of spots |
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for a promotion that will attract | | - o
the ladies. S .. s

“101""—A FIGURE Tﬂ BARGA!N W!TH»—
Suggests tie-up with merchants for a dis-
play of 101 bargains. No retailer can afford

SPOT CLE ANI NG to pass up this opportunity to have bargain-
. hungry women in front of his window for half an

| - hour studying the value of the same sale items.

- Tie- -up with a d!‘)' cleanlng cham Wlth thts . Window sign should read: "'Every Item on Sale Inside.

- “One Hundred and One Dalmatians” on Display at
sales slogan: ‘‘We may not be able to take the the Strand.”

spots out of Walt Disney's 101 Dalmatians, | A WINDOW CONTEST for any merchant. Fill the win-
w - il ~ dow with spots, the object of the contest being for
but piease gIVE Us a chance with the contestant to add up all the spots, with

your clothing." the person closest to the correct total
- petting a merchandise prize.
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WALT DISNEY

Presents

“ONE HUNDRED AND ONE DALMATIANS”

Technicolor®

With the talents of

Rod Taylor Ben Wright

J. Pat O’'Malley Cate Bauer
Dave Frankham

IFred Worlock

Betty Lou Gerson

Martha Wentworth

Lisa Davis Ramsay Hill

Tom Conway Sylvia Marriott

Tudor Owen Queenie Leonard

George Pelling Marjorie Bennett
Micky Maga Thurl Ravensecroft
Bill Lee

Max Smith

Barbara Beaird
Mimi Gibson
Sandra Abbott
Paul Wexler
Mary Wickes
Barbara Luddy

Bobh Stevens
Helene Stanley
Don Barclay
Dal McKennon

l.isa Daniels Jeanne Bruns

PRODUCTION SUPERVISOR—Ken Peterson
SOUND SUPERVISOR—Robert O. Cook
FILM EDITORS—Donald Halliday - Roy M. Brewer, Jr.
MUSIC EDITOR—Evelyn Kennedy

SPECIAL PROCESSES
Ub Iwerks, A.S.C. - Eustace Lycett

MUSIC—George Bruns
ORCHESTRATION—Franklyn Marks

SONGS—Mel Levin

STORY
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By Dodie Smith

ART DIRECTION AND PRODUCTION DESIGN
Ken Anderson

DIRECTORS

Wolfgang Reitherman - Hamilton S. Luske - Clyde Geronimi

LAYOUT
Basil Davidovich - McLaren Stewart - Vance Gerry + Joe Hale
Dale Barnhart - Ray Aragon - Duck Ung - Homer Jonas

Al Zinnen » Sammy June Lanham - Victor Haboush
COLOR STYLING—Walt Peregoy

BACKGROUND

Al Dempster - Ralph Hulett - Anthony Rizzo - Bill Layne

LAYOUT STYLING
Don Griffith + Erni Nordli - Collin Campbell

CHARACTER STYLING
Bill Peet - Tom Oreb

DIRECTING ANIMATORS
Milt Kahl - Frank Thomas + Mare Davis

John Lounsbery « Ollie Johnston « Eric Larson

CHARACTER ANIMATION
Hal King - Les Clark - Cliff Nordberg - Blaine Gibson
Eric Cleworth - John Sibley - Art Stevens
Bill Keil
Amby Paliwoda

Julius Svendsen - Hal Ambro + Ted Berman -

Don Lusk - Dick Lucas -

EFFECTS ANIMATION
Jack Bovd - Dan MacManus - Ed Parks
Jack Buckley

| RUNNING TIME: 80 MINUTES

Distributed by BUENA VISTA DISTRIBUTION CO., INC.

“One Hundred and One Dalmatians™
Promises to Be Walt Disney’s Mosi
Sophisticated Animated Film Fealure

Based on the popular comedy-
fantasy novel by Dodie Smith, the
Disney film is the tale of a song
writer, his wife and their pet Dal-
matians who live through hilarious
adventures trying to raise their
family of puppies. Production of the
widescreen-Technicolor film began
three yvears ago, with Xerox, a new
electronie process developed by the
Disney Studio to reproduce the art-
ists’ original drawings in their ex-
act style and context, being used for
the first time.

In the past, when the animators’
drawings were ready to be photo-
graphed for the final film, the draw-
ings were outlined with pen and ink
on sheets of transparent celluloid
and then photographed. The Xerox
process now makes it possible for
the original drawings to be painted
and photographed, thus eliminating
the intermediate steps of inking.

g
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PONGO'S PET . . . Roger thinks he is
his dog's master, but such is not the case.
Life is seen through the eyes of a dog
in "101 Dalmatians,” the Walt Disney
feature in Technicolor, based on the novel
by Dodie Smith. Released by Buena Vista.

W alt Disney Tells Why

Dogs Bark at Twilight

Anyvone who feels bothered by the
constant barking of dogs some
night or other should not knock it,
or the dogs either.

He might just be listening in on
a harrowing rescue operation via a
Scotland Yard type of signal sys-
tem known in dogdom as the “Twi
light Bark.”

You get the inside on it in Walt
Disney’s brand new $4,000,000 Tech-
nicolor feature, “One Hundred and
One Dalmatians,” wherein all the
dogs of England set up such a long-
distance, overland hue and cry that
the kidnapping of 99 Dalmatian
puppies is finally thwarted.

“One Hundred and One Dalma-
tians,” based on a widely read book
by Dodie Smith, is the funniest and
most sophisticated cartoon feature
ever produced by the magic of Dis-
ney's Burbank studio. Release is by
Buena Vista.

Rub Back! Save Pup!

Don’t throw that puppy away!

So he isn’t breathing the moment
he’s born. Do like Roger Radeliff
does in Walt Disney’s wonderful,
funny, $4,000,000 cartoon feature,
“One Hundred and One Dalma-
tians.”

Rub him a bit on the back. Chane-
es are, he will be yawning right in
your face the next minute.

Another thing. If he is a Dal-
matian rating a back full of spots,
don’t be alarmed if he is only white
in the beginning. He will grow

spots when he is ready.

“One Hundred and One Dalma-
tians,” in color by Technicolor, is a
story of dogs and humans from a
dog’s viewpoint. is by
Buena Vista,

Release

FA ALT DISNEY’S newest animated feature, “One Hun-

4 dred and One Dalmations,” promises to be the funniest,
most exciting and, at the same time, most sophisticated
of all the cinematic storyteller’s animated films.

Better character expression and
dramatic effect are thus achieved,
due to the faect that the audience 1s
exposed to the artists’ untouched
concept of the characters and
action.

More than twenty-four actors and
actresses, speaking behind the
scenes, were used to give vocal life
to the varied and assorted dogs and
other animals which play vital roles
in Disney's tale.

A hundred and twenty-five art-
ists and animators brought the
characters to life on their drawing
boards and, over a three year
period, produced over 7,000,000
black spots to give the Dalmatians
coats to wear in 113,760 frames of
finished film.

Buena Vista is releasing “One
Hundred and One Dalmatians.”

*“101 Dalmatians™ Music
Is Bright, Energetic
As Disney’s Cartoon

Some of the brightest and most
energetic music in motion pictures
has gone into the score and songs
for Walt Disney’s feature cartoon
comedy, “One Hundred and One
Dalmatians.”

The tune George Bruns has writ-
ten for the score, “Playful Melody,”
sums up the mood and attitude of
the entire picture. The Bruns score
is full of color. It runs the gamut
of musiecal effects, from the heavy
dramatic to jazz and the mailing-
tube “bleeps” behind the spot-hop-
ping titles.

Three songs in the picture, words
and music by Mel Leven, are “Cru-
ella De Ville,” sung by Jeanne
Bruns and Bill Lee, “Dalmatian
Plantation,” again sung by Mrs.
Bruns and Mr. Lee, and the “Kan-
ine Krunchies Kommercial” sung
by Lucille Bliss,

“Cruella De Ville” is a blues num-
ber describing the character and
craftiness of a human heavy who
makes a practice of stealing puppy
dogs for the fur coats their tender
hides will make.

The “Kanine Krunchies Kommer-
cial” 1s a cute ditty that emanates
from a television set during a
homey family secene, while “Dal-
matian Plantation” is the story of
a man who finds himself with 101
Dalmatians on his hands at the end
of the picture.

Another tune, “Remember
When,” by Franklvn Marks, goes
behind the piano-playing scene that
opens the picture in the bachelor
apartment of Pongo, the dog hero,
and his human pet, Roger Radecliff.

Mat-DAL-1B
PCNGO LOOKS AT LIFE . . . Walt
Disney shows his newest animated cartoon
feature through the eyes of man's best
friend, his dog, in "101 Dalmatians.” [t
is quite safe to forecast that many dogs

will be named "Pongo' after this Buena
Vista release in Technicelor gets around.

Dog Lover’s Language

In 101 Dalmatians™

When Walt Disney picked the
subjeet for his cartoon comedy fea-
ture, “One Hundred and One Dal-
matians,” he was talking the lan-
guage of twenty-five million Ameri-
cans—at least!

That is the figure for dog own-
ers and does not by any means cover
dog lovers. All dog owners are dog
lovers; all dog lovers are not own-
ers. Their numbers are inestimable.

As might be guessed by the title,
“Dalmatians” concerns that spotted
variety of man’s best friend who
followed coaches in the old days and
more recently helped the watch at
fire stations.

In Disney’s wonderful story, they
come alive as real persons who keep
humans around for laughs and have
a doggoned good time about it.

“One Hundred and One Dalma-

tians,” in color by Technicolor, is

released by Buena Vista.

The Spots Have ““It”’

Every one of the one hundred

Dis-
¥ dh — =

ney's “One Hundred and One Dal-

b

and one Dalmatians in Walt

matians,” is covered with spots that
have personality. The spots—T72 on
the male lead—are larger and fewer
than on real dogs. But each moves
imperceptibly, like eyes,
changing shapes and positions to

almost

eive each character proper expres-
sion of movement.

Ly
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WHO'S AFRAID? . . . These spotted pups are seasoned TV viewers and know the
pirate isn't for real, but they like to fight among themselves. Scene from Walt Disney's
Technicolor feature-length cartoon comedy, "101 Dalmatians." Adapted from the
Dodie Smith novel, this is the hilarious story of the life of a family of Dalmatians
and their human pets, as seen through canine eyes. A Buena Vista release.

WARNING: This material may be protected by copyright law (Title 17 U.S. Code)
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READY FOR ORDERS . .. When the news reaches them via the "Twilight Bark" of
a dognapping, Sergeant Tibbs, the cat, is eager to obey his sheep dog Colonel. The
Big Chase is on to rescue "101 Dalmatians’" from dognappers who want their hides
for fur coats in the Walt Disney feature-length cartoon batzed on the Dodie Smith
novel and produced in color by Technicolor. I1t's a Buena V'sta release.

NEW WALT DISNEY STORY STYLING BRINGS
SOPHISTICATION TO DOG CARTOON COMEDY

(Prepared Review)

%] OTHING quite like Walt Disney’s feature-length com-

® edy-romance, “One Hundred and One Dalmations,” has
ever appeared on the theatrical sereen before. First
of all it is cartoon—Disney style—yet quite unlike any
cartoon, whether feature or short,
Disney has ever done bhefore. It
veers sharply from the classical
mold he has generally held to and
assumes a sharp sophistication rep-
resenting quite a new departure for
the Wizard of Burbank.

Basically, the story is about dogs
and their human pets, which is
nothing new for Disney. He man-
aged this piece of legerdemain in
“Lady and the Tramp,” for in-
stance. But in “Dalmatians” he and
his writer-artists have achieved real
sophistication with the humor, as
represented in the wvoice of the
“narrator,” a decided upper-class
English acecent.

The voice is presented over the
film as that of Pongo, male canine
lead, a Dalmatian with imagination.
Bored with the bachelor life he and
his human pet, Roger Radecliff, are
living just off Regents Park, he sets
out on a hunt for beauty, both
canine and human, that results in a
pair of marriages for himself and
Roger, plus a litter of fifteen pup-
pies In quick order for Pongo.

The story that follows is one of
the funniest, even one of the most
dramatie, to come from the Disney
Studios. It involves a nationwide
hunt via the eerie “Twilight Bark”
and easily the best motor chase in
the annals of cartooning.

Walt Disney himself produced.
Overall animation direction was
divided among three of his veteran
artists, Wolfgang Reitherman,
Hamilton Luske, and Clyde Geroni-

pet to settle down.

takes place.

fitteen puppies!

Plantation.

000000000000 0000000000000000000000000000000000000000000

mi.

The excellent art direction and
production design was done by Ken
Anderson while Bill Peet, humorist
and storyman par excellence, adapt-
ed the splendid sereen story from a
book by the English authoress,
Dodie Smith.

Both Peet and Tom Oreb were
responsible for a wonderful sort of
character styling that is brand new
to cartooning,

The quick and happy score is by
George Bruns, Disney’s “Davy
Crockett” composzer. Mel Leven
wrote the three catchy songs, and
the orchestration was by Franklyn
Marks.

Exact reproduction of the artists’
original drawings has been achieved
for the first time for any animated
feature through an electronie proe-
Previously,
drawings had been transferred to
cels and thence to film by hand-
copying the original art work.

Release of “One Hundred and One
Dalmatians,” in color by Techni-
color, is by Buena Vista.

ess known as Xerox.
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Roger is a bachelor and a song
naturally believes that he enjoys the ideal way of life. How-
ever, Roger's Dalmatian dog, Pongo, is bored with his bache-
lor existence and decides that it is time for him and his

Pongo craftily arranges for Roger to meet a lovely young
human named Anita. It is love at first sight. Anita's Dalma-
tian, Perdita, attracts Pongo's eye also and a double wedding

Evil, however, is afoot in the person of Cruella de Ville, a
former schoolmate of Anita's whose present passion is to
have a coat made of Dalmatian fur. Thus she impatiently
awaits Perdita's first litter, which soon arrives—totaling

When Cruella finds that she cannot get the puppies from
Anita, she hires two underworld characters to dognap them.
All attempts by the police to find the missing puppies fail and
Pongo and Perdita turn to the dogs of London via the "Twi-
light Bark." The message reaces a very shaggy dog colonel
living in the hinterlands near the deserted De Ville estate. The
colonel and his sergeant, a cat named Tibbs, find the puppies
and scores of others kept prisoner. The word is sent back to
Pongo and Perdita, and a daring rescue is accomplished.

On Christmas Eve, Roger and Anita are welcomed by
one hundred and one Dalmatians who now become members
of their family. Roger, finally selling his first song, buys the
old De Ville estate and he, Anita and one hundred and one
Dalmatians settle down to enjoy life on their Dalmatian
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Only Top Talents
On Walt Disney’s
Animation Staff

Some of the best talents in the
world of animation worked under
Walt Disney in the making of his
hilarious feature-length cartoon
comedy, “One Hundred and One
Dalmatians.”

Overall direction of some 300
studio artists assigned to the pro-
ject was divided between Sequence
Directors Wolfgang Reitherman,
Hamilton Luske and Clyde Geroni-
mi, with animators Milt Kahl, Mare
Davis, Ollie Johnston, Frank Thom-
as, John Lounsbery and Eric Larson
handling immediate day -to-day

supervision of animation which took
nearly three yvears to complete.

Art direction and production de-
sign was by Ken Anderson. Bill
Peet adapted the screen story from
the book by Dodie Smith, while Peet
and Tom Oreb were responsible for
the character styling. Walt Peregoy
did the color styling. Layout stvling
was by Don Griffith, Erni Nordli
and Collin Campbell. George Bruns
did the score. The orchestration was
by Franklyn Marks, the songs by
Mel Leven.

Twenty-four actors and actresses,
speaking behind the scenes, give the
dogs and humans their voices on
the screen.

“One Hundred and One Dalma-
tians,” in color by Technicolor, is
released by Buena Vista,

sooOOBORTERROSY s Y hf 0 -l' S l S 0000000000000 000

writer of sorts, who

NINETY AND NINE PUPPIES . . . Precious pets dognapped and destined to be made into fur coats by the villainous Cruella
DeVille, human menace in 101 Dalmatians.” In this scene from Walt Disney's feature-length cartoon in color by Technicolor, based
on the Dodie Smith novel, Sergeant Tibbs, one of the rescue crew, realizes they have been double-crossed . . .
small cat do? The exciting and hilarious Disney feature is a Buena Vista release.

CUPID WEARS SPOTS . . . When Pongo finds the girl Dalmatian he could love he
also finds a way to bring his human pet, Roger, into the arms of the right girl. But
this is only the beginning of the plotting in "101 Dalmatians,” the hilarious new
Walt Disney feature-length cartoon comedy, in color by Technicolor, based on the
Dodie Smith novel. It's a Buena Vista release.

New Xerographic Animation Presented

In Walt Disney’s “Dalmatians™ Feature

Xerography, a new word in animation and motion pictures, snaps up
the action and personalities of the dogs and humans in Walt Disney’s
brilliantly conceived $4,000,000 cartoon comedy, “One Hundred and One
Dalmatians.”

Xerox, as the new process is
called, has the effect of transferring
every artistic touch laid down by
the artists’ pencils directly to the
screen and thus enormously improv-
ing the entertainment values of the
animation.

Previously the transfer from tal-
ented pencils to film — color by
Technicolor, in this case—had been
done by girls with pen and ink in
hand. Although the girls were art-
ists in their own right, the copying
had a tendency to lose a little of
the feeling originally imparted by
the creators.

Now the ink and paint girls are
on the crews of the Xerox cameras.

The Haloid Company of Roches-
ter, New York, inventors of the
process, describe it as “a clean,
fast, dry, direct positive, electro-
static copying process” which elimi-
nates the need, as well, for a dark-
room or an intermediate film nega-
tive.

For his Dalmatians feature, Dis-
ney has expanded the system and
adapted it to his own artistry. Re-
cently Ub Iwerks, the studio’s di-
rector of technical research, re-
ceived the Herbert T. Kalmus Gold
Medal Award for achievements

which included his further develop-
ment of the Xerography process.

“One Hundred and One Dalma-
tians” is for release by Buena Vista.

Mat=DAL=1C
DOG STEALER! . . . Horace is for hire
for any dirty work, even dognapping

Dalmatian puppies to make a fur coat for
"101
tians,” the new Walt Disney Technicolor

a bad-hearted woman in Dalma-

feature. The animated cartoon is a Buena
Vista release.

*“101 Dalmatians’’

Sure to Be Dog
Fancier’s Delight

i S Walt Disney’s fabulous ecartoon
comedy, “One Hundred and One
Dalmatians,” will surely be the dog
fancier’s delight. Most of the popu-
lar breeds are represented in the
endearing screenplay which is prin-

e Wb e cipally centered around two Dal-

matians, Pongo and Perdita.

The spectacular lineup includes
the Bulldog, Afghan Hound, French
Poodle, Sheep Dog, Labrador, Scot-
tie, Great Dane and one of the ter-
rier breed, not to mention a few
cows, a horse called “The Captain,”
Sergeant Tibbs, a fast cat, and Luey
the Goose.

Most of them take part in the
fantastic cross-country “Twilight
Bark,” which the dogs use to track
down Pongo’s fifteen lost puppies.
The dogs do the barking, of course,
while the others do the kibitzing in
some of the funniest scenes to hit
the sereen in vears.

“One Hundred and One Dalma-
tians,” in color by Technicolor, is
released by Buena Vista.

and what can one

WARNING: This material may be protected by copyright law (Title 17 U.S. Code)
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NEW DISNEY HEROINE . .. Anita is the
lovely wife selected for song writer Roger
by his pet dog, Pongo, in the Walt Disney
animated cartoon version of the Dodie
Smith novel, 101 Dalmatians.”" The Tech-

nicolor feature is a Buena Yista release.

Dog Looks at Life
In Disney Feature

Take a look at yourself through
Pongo’s eyes, as Roger Radcliff
does—to his profit—in Walt Dis-
ney's 54,000,000
feature, “One
Dalmatians.”

Pongo is a Dalmatian dog, the
black and white spotted breed, you
know.

comedy

One

cartoon

Hundred and

But there is nothing spotty about
Pongo's thinking. He is interested
in dating a future mate and the only
way this seems possible is getting
his human charge — Roger — inter-
ested in a human mate.

While Pongo sits in the study
window and watches the gal dogs
0o by he has an eye out for himself,
and for Roger. And when he spots
the right combination, gal dog and
egal, he goes into one of the funni-
est acts in show business, cartoon
or otherwise.

Roger soon sees himself as Pongo,
his pet, sees him—a stuffy, un-
imaginative, music-writing human
bachelor who, until Pongo prods
him, never realizes what he is miss-
ing in the marriage department.

The Dalmatians story, in color by
Technicolor, is the funniest and
most sophisticated cartoon feature
ever produced by the magie of Dis-
ney's Burbank studio.

Release is by Buena Vista.
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DOG IS MAN'S BEST FRIEND BUT HEAR
WHAT HE DOES T0 ENGLISH LANGUAGE

maa 1 OR some reason still not determined by the best minds
Y3 in science the dog, man’s best friend, has both helped

(heas

Research specialists working on
Walt Disney’s brilliantly conceived
$4,000,000 ecartoon comedy, “One
Hundred and One Dalmatians,”
have discovered that the dog’s influ-
ence on the American version of the
language, at least, is very real.

Practically a member of the fam-
1ly in millions of homes, glorified in
literature and musie, the dog's
favored position in the heart of
man is emphasized by his presence
in everyday conversation.

People talk of puppy love, of
someone’s bark being worse than
his bite, of summer’s dog days, of
a dog-eared page in a book.

Bachelors are called gay dogs,
rascals are known as sly dogs, and
unlucky race track fans claim they
bet on a dog.

Someone who has suffered mis-
and has become

wicked or ruined as a result

fortune — poor,

has
gone to the dogs. Selfish people, who
prevent others from having what

they do not want themselves, usual-
ly bring forth the phrase, “dog In
the manger.”

To follow, trail or pursue some-
one is to dog his footsteps, and a
pentle lope 1s a dogtrot.

A long period of time 15 “Iin a
dog’s age.”

To affect fancy habits is puttin’
on the dog, while pretentious, over-
stvlized frequently
termed “doggy.”

An aerial battle, even between
supersonic jet planes, 1s known as
a dogfight, and most everyone gets
dog-tired looking for bargains.

fashions are

800 Miles of Spots

Lay the drawings that went into
Walt Disney’s “One Hundred and
One Dalmatians” end to end, and
yvou would have a footpath leading
from Los Angeles clear to San
Francisco and back.

Counting finished drawings and
paintings, plus the trial and error
animating that must go into such
an important cartoon feature, you
would have something like 4,000,-
D00 feet of white paper and trans-
parent “cels.” This runs to over
200 miles,.

The Dalmations story, in color by
Technicolor, is the funniest and
most sophisticated cartoon feature
ever produced by the magie of Dis-
neyv's studio in Burbank.

Release is by Buena Vista.

and hindered the performance of the human tongue
in voicing the English language.

People with an excellent sense of
hearing boast that they have dog
ears, and it is common knowledge
that vou can’t teach an old dog new
tricks.

Happily, however, every dog must
have his day.

“One Hundred and One Dalma-
tians” produces another word — a
disgraceful one, It is “dognapping.”
This is the wonderfully funny story
in which all the dogs of England
conspire to combine forces and
voices to halt a mass dognapping
of spotted pups whose tender hides
the black-and-

white market in fur coats.

are Intended for

Release 1s by Buena Vista.

) g
vo\ UIYN

Mat=DAL=1D

ROOM AT THE TOP... For one of Papa
Pongo's fifteen lively puppies in "10I
Dalmatians,”” a story of life reflected
through the eyes of the British canine set.
The Walt Disney animated feature-length
cartoon is based on the Dodie Smith novel
and released by Buena Vista in Techni-
color.

PAINT THE TOWN!

For his ecartoon comedy feature,
“One Hundred and One Dalma-
tians,” Walt Disney’s artists used
800 tons of paint, enough to cover
fifteen football fields solid, or paint
a town red. One hundred and thirty
five houses could have been com-
pletely covered with the one thou-
sand hues Walt used.
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THE DOGGY HOUR . . . Pongo and his love, Perdita, watch a doggy TV show with their fifteen puppies in this domestic
scene from Walt Disney's Technicolor feature-length cartoon comedy, 101 Dalmatians,” in which two romances are unfolded.

Pongo's human pet, song-writer Roger, marries beautiful Anita, never dreaming he was maneuvered into it by Pongo, who was
tired of their bachelor life. The film, based on the novel by Dodie Smith, is a Buena Vista release.
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ULTRA VILLAINOUS . .. That's Cruella deVille, the human heavy who is so mean
she hires two underworld characters to steal Dalmatians for the wonderful fur coats
they make. But when they steal the fifteen puppies of Pongo and Perdita—that's
bad for Cruella! Scene from "'101 Dalmatians,” Walt Disney's feature-length cartoon
feature in color by Technicolor, based on the Dodie Smith novel and releazed by Buena

Vista.

More Than a Million
Pencils Needed for
Disney Dog Feature

Any time vou want to draw a
picture for Walt Disney, get vour-
self a million pencils to do it. Par-
ticularly for a picture like his
54,000,000 eartoon in color by Tech-
nicolor, “One Hundred and One Dal-
matians.”

Some 300 artists used up exactly
1,218,750 slim hunks of wood and
graphite before the job was done,
enough to keep the New York stock
exchange in business for a solid
vear, or re-design all the cities of
the world.

The Dalmatians story, based on a
widely read book by Dodie Smith,
is considered the funniest and most
sophisticated cartoon feature ever
produced by the magic of Disney’s
Burbank studio.

In it, all the dogs of England
serve to halt a mass dognapping of
spotted pups whose tender hides
are intended for the black market
manufacturing of
coats.

“One Hundred and One Dalma-
tians”
Vista.

will be released by Buena

‘Disney’s Most Colorful
Cartoon Feature Result
Of New Secret Process
Probably no one knows how many

the
variations

shades there are in rainbow.
The are
virtually numberless. But Walt Dis-
ney comes close with the 1,000 dif-
ferent hues in his newest and funni-
est Technicolor feature, “One Hun-
dred and One Dalmatians.” This
54,000,000 comedy will easily be the
most colorful cartoon motion pic-

mtermediate

ture in history.
has

alwayvs mixed his own colors in his

Using a secret process, he
own laboratories for his own pie-
tures. For “Dalmatians” he added
1000 new ones, achieving the added
sublety he wanted to better handle
the dogs and humans as they move
through interiors and exteriors, in
oreen summer and white winter. No
feature of his, including the mar-
velously painted “Sleeping Beauty,”
has received such color care.

In “One Hundred and One Dalma-
tians” all the dogs of England con-
spire to combine forces and voices
to halt a mass dognapping of spot-
ted pups whose tender hides are
the
market in fur coats.

intended for black-and-white

Release is by Buena Vista.

WARNING: This material may be protected by copyright law (Title 17 U.S. Code)

splendid fur

Walt Disney Best Friend
Of Dogs & Dog Lovers

Walt Disney is a dog’s best
friend, as vou will see once again in
his feature cartoon comedy, “One
Hundred and One Dalmatians.”

And for Disney, dogs have been
dandy. “0ld Yeller” was a howling
success. So was “Lady and the
Tramp.” These were two of the
best money-making features in the
studio’s history.

Now Dalmatians may top them
all. It is packed with the heart that
was Old Yeller’s, and the lastingly
endearing qualities that were
Lady’s and the Tramp’s.

Disney’s newest feature has love
and romanece, danger and adventure,
fun and excitement and—above all
—dogs, dogs and more dogs.

This last should win him kudos.

For there are something like
25,000,000 owners of dogs in the
country, many, many of them

movie-goers.

“One Hundred and One Dalma-
tians,” in color by Technicolor, is
released by Buena Vista.
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NO COG LOVER . .. Not Jasper, an un-
scrupulous underworld character who
lends his villainy to a dognapping in
Walt Disney's animated cartoon feature,
"101 Dalmatians." Based on the novel by
Dodie Smith, it is filmed in color by
Technicolor and released by Buena Vista.

Know’Em By Their Spots

Walt Disney has painted enough
spots into his brilliantly conceived
$4,000,000 eartoon comedy, “One
Hundred and One Dalmatians,” to
eive the whole country dizzy spells.

The feature runs to 113,760
frames of cartoon color by Techni-
color, each and every frame con-
taining the pleasing personality,
antie actions and animated spots of
at least one canine character.

Since each dog wears from 32 to
72 spots on whichever side he ex-
poses to the viewer, the Disney
Studio’s spot-counting department
has been able to account for ex-
actly 6,469,952 dancing spots.

“One Hundred and One Dalma-
tians” is for release by Buena Vista,
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BARNYARD ALARM . .. The Captain, the Colonel and the Sergeant are all ears
when a nationwide alarm called the "Twilight Bark" sounds off in this scene from
Walt Disney's Technicolor feature-length cartoon comedy, "101 Dalmatians.” Dog-
nappers are at their nefarious work and must be apprehended! It's a thrilling climax
to this adaptation of the hilarious novel by Dodie Smith. Released by Buena Vista.

Profile of Pongo, Dog Lead in Walt Disney’s

101 Dalamations,” Reveals Pet Rules Man

Allow us to present Pongo, the dogey British actor and male lead in
Walt Disney’s fabulous motion picture story of the “One Hundred and

One Dalmatians.”

Pongo—who can jolly well speak
for himself, on occasion—Ilives just
offt fashionable Regents Park in
London, England, where the Dal-
matians story begins.

He is, of course, above all a Dal-
matian — a Dalmatian dog, wyou
know—with white coat, dark spots
and the usual intelligently pleasant
disposition.

Like most dogs in their right
minds, Pongo fanecies humans, par-
ticularly Roger and Anita Radeliff
who play the chief supporting roles
in the Disney feature. Pongo is well
aware that, without humans, dogs
would have to work for their living.

Pongo has, as a matter of fact,
stolen a complete human idea. He
works his human pet, Roger, just
as thoroughly as any human hunts-
man works his pointers or setters.

With Pongo, then, as well as with
Roger, things going very
smoothly in the picture plot until,
as all

are
males will, Pongo gets a
strange urge. He wants to get mar-
ried.

That does it! He manages to get
Roger married in the process, has
a large family right off the bat, so
to speak, loses all his pups to a dog-
napper, and inevitably finds himself
working just as hard as any hunt-
ing dog as he ranges the snowy
English countryside looking for his
family. That is Pongo!

“One
tians,”

Hundred and One Dalma-
in color by Technicolor, is

released by Buena Vista.
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MEET CRUELLA ... The "miserable dahl-
ing"' who won't be happy until she has the
hides of 101 Dalmatians'’ for a fur coat.
Walt Disney tells the hilarious story in his
new animated cartoon feature in color by
Technicolor., The Buena Vista release is
based on the Dodie Smith novel.
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TRUE DISNEY . . . "101 Dalmatians" is
hailed as a return of Walt Disney, the
master of the animated cartcon, to the
type of screen cartoon entertainment that
made him famous. In feature length and
color by Technicolor, it is a Buena Vista
release based on the Dodie Smith novel.

Cruella Is Humorous
Menace to Pet Dogs

In Disney Feature

When svelte, domineering, sa-
shaying Cruella DeVil makes her
first appearance in Walt Disney’s
cartoon comedy feature, “One Hun-
dred and One Dalmatians,” she pro-
files her own vile character in one
short sentence.

“How are you?” asks Anita, the
pretty femme lead, and Miss DeVil
replies:

“Miserable, Dahling—as usual—

perfectly wretched.”

And that's Cruella—as wretched,
as miserable a dame as ever walked
onto a motion picture screen.

With her skin-tight dresses, ex-
aggerated furs, bright red ensem-
bles, flaring nostrils and skeletal
face, her long smoking cigaret hold-
er constantly cutting the air like a
castigating baton, she is the very
epitome of evil.

The only really black character in
the whole plot, she can be funny,
too, and often is in this hilarious
story, based on the charmingly
sophisticated book by Dodie Smith.

Release of “One Hundred and One
Dalmatians,” in color by Techni-
color, is by Buena Vista.

“101 Dalmatians”

Returns Disney to
First Love—Humor

Swerving from the classies for
which he is so famous, Walt Disney
strides into cartoon comedy of the
funniest, highest order with his
full-length feature, “One Hundred
and One Dalmatians.”

Based on the widely read book by
Dodie Smith, published in London,
the story represents a definite de-
parture on Disney’s part from the
trend in cartoon features he has
followed since the day his first,
“Snow White and the Seven
Dwarfs,” amazed a delighted world.

“Dalmatians” follows in the foot-
steps of his live-action comedies,
“The Shaggy Dog,” released just
last year, and a newer Fred Mac-
Murray starrer, “The Absent Mind-
ed Professor.”

Humor, of course, has long been
Disney’s forte. The hundreds of car-
toon shorts which put his name on
the world map of entertainment
were almost invariably comedies.

As production of shorts grew less
and the output of features increased
at the Burbank studio, Disney
turned more and more to adventure,
historvy and “Shaggy
Dog” swung him back on the laugh
track in live-action and now “Dal-
matians,” much more sophisticated
than anything he has done in any
field, follows suit in cartoons.

“One Hundred and One Dalma-
tians,” in color by Technicolor. is
released by Buena Vista.

romance.

Disney Cartoon Feature
“Stages” Wild Chase

The wildest chase in cartoon his-
tory is staged in Walt Disney’s bril-
liantly conceived $4,000,000 cartoon
comedy, “One Hundred and One
Dalmatiansg.”

A hot sports car and two trucks
pit speed, maneuverability, wheels
and even fenders in a fast, snowy
run over the narrow and hilly roads
of England before the side-splitting
plot reaches a sereeching climax.

At stake: 99 Dalmatian puppies
whose tender hides are intended for
the black market manufacturing of
splendid fur coats.

The puppies ride in the largest
of the trucks, trying for a getaway;
two kidnappers the small
truck, and Cruella DeVille, plotter
of the dire scheme, thunders along
in the sports job.

The Dalmatians story, funniest
and most sophisticated cartoon fea-
ture ever produced by the magic of
Disney’s Burbank studio, is in color
by Technicolor. Release is by Buena
Vista.
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DON'T YOU BELIEVE THEM! . . . They're phonies hired to dognap all fifteen of the
beautiful pups of Pongo and Perdita, and all because an ultra villainous woman craves
a coat of the Dalmatian hides! It's part of the hilarious story, based on the Dodie Smith
novel, told through a dog's eyes in Walt Disney's feature-length cartoon, "101
Dalmatians.” In color by Technicolor, it's a Buena Vista release.

o (olumn ltems e

If you think watching TV with a bunch
of kids is just too, too much, wait until
you see 'One Hundred and One Dalma-
tians," in which fifteen excitable and im-
pish little Dalmatian pup-viewers steal
the show frem the screen. Walt Disney
returns in this Technicolor feature to the
cartoon type of comedy that brought
him to fame. '

Dalmatians for the black market in furs!
That's the racket of Cruella and her
henchmen in "One Hundred and One
Dalmatians,”” the Walt Disney cartoon
feature in which a dognapping is frus-
trated by—dogs! It's in color by Techni-
color, of course,
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The Indians used smoke as their means
of long distance communication, and the
bush natives use drums to spread the
news. In "One Hundred and One Dalma-
tians' Walt Disney shows in color by
Technicolor how the dogs, barking at twi-
light, send the alarm of a dognapping
from Lendon town to an isolated estate
in the distant English countryside.

"One Hundred and One Dalmatians,"
in color by Technicolor, has been based
by Walt Disney on the widely read book
by Dodie Smith. A story of life reflected
through the eyes of a British canine set,
this cartoon feature is not only funny—
but sophisticated!

The word has gotten ‘round that Dodie
Smith's widely read novel, "One Hundred
and One Dalmatians,” is the basis for
the funniest, cleverest and most sophisti-
cated feature Walt Disney, master of
the animated cartoon, has ever produced.
It's in color by Technicolor.
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WHAT BIG EARS YOU'VE GOT! . .. Old Towser, with the help of Lucy the Goose,
listens to a dognapping alarm over the fabulous "Twilight Bark' system in this scene
from Walt Disney's Technicolor feature-length cartoon comedy, 101 Dalmatians."
Adapted from the Dodie Smith novel, it's the hilarious story of a bad, bad woman
who steals Dalmatians for the fur coats they make. It's a Buena Vista release.

WARNING: This material may be protected by copyright law (Title 17 U.S. Code)

More Down to Earth
Disney Says of Dogs

You may be taller, smarter, even
more conversational than vour dog,
but not so down to earth, as will be
seen in Walt Disney’s fabulous car-
toon feature, “One Hundred and
One Dalmatians,” in which every-
thing a deg does makes sense.

Pongo, the canine male lead, and
his pretty Perdita, work their hum-
ans for all they are worth, loving
them at the same time, and find it
hard to understand when those
humans seem to stray. Why, for
instance, would their mistress, Ani-
ta, stand helplessly by when Cruella
De Ville plans to steal their hides
for fur coats ? And why doesn’t theit
master, Roger, do something more
lethal than write a ballad about the
cruelty of Cruella?

So the dogs, from their knee-high
level, have to work out the problem
themselves.

This is a lovable, exciting, hilari-
ous see-yourself-as-yvour-dog-sees-
vou story, in color by Technicolor,
for release by Buena Vista.
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PONGO THE PLOTTER . . . Tired of the
bachelor existence of himself and his
master, Ponge decides to do something
about it. The result is the hilarious story
of "101 Dalmatians,” the Walt Disney
adaptation of the Dodie Smith novel. It's
a Technicolor cartoon feature released by
Buena Yista.
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Animated Cartooning

Not a One-Man Job

Once upon a time Walt Disney
was his own best artist, and in the
very beginning he worked alone.
Fortunately he no longer needs to,
or this generation would never have
gotten to see his wonderful cartoon
comedy feature, “One Hundred and
One Dalmatians.”

Since the drawings that go into
it would have taken one man just
one hundred and eighty-six vears,
it could not have been ready before
the wyear 2143!

“One Hundred and One Dalma-
tians,” in color by Technicolor, is
hailed as the funniest and most
sophisticated cartoon feature ever
produced by the magic of Disney’s
Burbank studio.

Release is by Buena Vista.
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GIANT DIMENSIONAL DISPLAY
WITH W-I-N-K-I-N-G EYES!

“WALT DiSNEY®

ONEDERFUL NEW ALL-CARIOON FEATURE

feet hlgh' 5feet wide! 5 color process prmtmg.

$
AVAILABLE AT LOW BARGAIN PRICE OF 18 Delivered To

Your Theatre

ORDER NOW-DIRECT FROM

BUENA VISTA WITH THIS BLANK!

THIS PANORAMIC GIANT DISPLAY IS A SHOWMANSHIP MUST FOR
YOUR LOBBY. COLORFUL AND THREE-DIMENSIONAL, IT WILL
COMMAND IMMEDIATE ATTENTION AND CREATE EXCITEMENT
FOR BOTH YOUR “101 DALMATIANS” ADVANCE CAMPAIGN AND
ENGAGEMENT. IT IS ALSO IDEAL FOR LOCAL STORE WINDOW
AND PROMOTIONAL TIE-INS. PACKED AND SHIPPED SECURELY
IN A SPECIAL CARTON., THE DISPLAY COMES COMPLETE WITH
DETAILED ASSEMBLING INSTRUCTIONS.

Buena Vista Distribution Co.. Inec.
Attn. Specialty Dept.
477 Madison Avenue

New York 22. N. Y.

Please rush me “101 Dalmatians™ Giant Full-Color Dimensional
Displays at $18.75 each. Railway Express shipping charges prepaid.

Enclosed is my check (or money order) for 3 , made payable
to Buena Vista Distribution Co., Inc.
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